CIT marketing students develop promotional strategies for Keogh’s
newest product “Keogh’s Crinkle Cut Crisps”
Profile of Company
Keogh's Farm is a family, potato growing,
and crisping business based in North
County Dublin.

Ultimately, the students were required to
develop marketing strategies that would
ensure the Keogh’s Crisps is the chosen
brand every time!

The winning campaign for Keogh’s
featured an interactive tractor with the
hashtag #HereWeKeogh
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important that our students are provided
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Project Outcome

Working in groups, marketing students,
under the direction of Lisa Scannell
(Marketing Lecturer and Project Mentor)
and Holly Barry (Project Tutor), were
tasked with developing advertising and
promotional strategies for the Crinkle Cut
range.
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